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To construct and display itself to its own members and to an external
audience, a culture or nation employs many types of texts--legible
events or objects—including museums, historic homes and districts,
rituals and ceremonies, architecture, shrines, sports events, and arfistic
performances, Such texts are purposefully used as symbolic resources
by the community, engaging the past to forge an image that is “pro-
foundly constitutive of identity, community, and moral vision”
(Phillips 2004, 90).

Nowhere is the symbolic function of cultural display more evident
than at the Olympic Games. Host nations use the Games “to emphasize
[their] claims to having a leading status, mission, and destiny in the
workd international order and world history” (Roche 2000, 10). Be-
cause the Olympics provides the sponsoring country with the opportu-
nity to highlight its achievements to the world (Beck and Bosshart
2003), the Games act as a “potent cultural resource with real implica-
tions for international relations and the domestic interest of nation
states” (Polurabaum 2003, 57).

The 2008 Olympic Games in Beijing provide an extraordinary oppor-
tunity for China to display its culture, ideol ogy, and values to a global
‘audience. China has defined its ob]edzves for sponsoring the Games as
being to create “a New Beijing” and to host “a Green Olympics, a High-
Tech (Mympics, a People’s Olympics” (Kelatch 2006). The official theme
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of the Olympic Games, “One World, One Dream,” suggests that China
alsc seeks to position itself as a2 member of the global community, where
it car create a “bright future with the rest of the world” (“One World”
2007). China “considers the Olyimpics to be modern China’s coming-out
party te the rest of the world” (Yardley 200sa, 4), and by “taking on the
Olympics, China committed itself to demonstrating that it is a world-
class power.” Its primary objective now is “to impress the worlkl, by
whatever means necessary” (Lubow 2006, 65).

China’s capacity to accomplish its objectives in hosting the Olympic
Games is not, however, entirely under its control. The construction and
presentation of its activities in advance of the Olympics is mitigated by
media coverage, the primary means by which cultural display is dis-
seminated, particularly to foreigners. The media invite audiences “to
understand the world in certain ways, but not in others” (O'Connor
and Downing 1995, 16) by framing information to “sefect some aspects of
a perceived reality and make thew more salient in a communicating text, in
such a way as to promote a particutar problem definition, causal interpreta-
tion, noral evaluation, and/or treatment recommendation for the item pro-
posed” (Entman 1993, 52}. As they reinforce, transform, diminish, or ig-
rrore the messages China seeks to comununicate about itself to the
world, then, the media offer “preferred social, cultural, political, and
economic meanings” (Danner and Walsh 1099, 64} that easily can be-
come hegemeonic in their “symbolic power to map or classify the world
for others” (Hall 1088, 24).

In this chapter, we explore the preferred meaning that is being ad-
vanced by elite American media concerning China’s preparation for
the 2008 Olympic Games. To this end, we employ ideciogical analysis,
which focuses on patterns of beliefs that determine a group's interpre.
tations of some aspect(s} of the world and that reflect a group’s “funda-
mental social, economic, political or cultural interests” (van Dijk 1998,
69). As critics make visible the dominant ideology embedded in a par-
ticular discursive construction, they are able to discover its preferred
reading, what it asks audiences to believe or understand, the arguments
it makes, and the ways of seeing it commends. Equally important, an
ideological analysis can reveal what a discursive construction does not
want audiences to think about or the ways of seeing it asks audienc s
to avoid (Foss .3004}

The data for our analysis are the eighty-four articles concerning
L.nina’s preparation for the 2008 Olympics that appeared in the New
York Times and the Wall Street Journal between January 2003, and May
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2007. We selected these newspapers as our data because both are widely
distributed national newspapers, which means that the issues deemed
newsworthy by these newspapers often set the agenda for other Western
media outlets, including television, radio, and other newspapers (Dear-
Ing and Rogers 1006). Both are highly respected: the New York Times is
considered the “principal newspaper of record in the United States”
(Merrill 1983, 310), and the Wall Street Journal is viewed as a leading
source of business and financial news in the United States. Because they
“provide a site and forum for elite discourse, and produce policy and in-
tellectual discourse for elite consumption” (Lee 200z, 345), thev consti-
tute elite American media that are likely to be highly influential in the
construction of a hegemonic ideclogy concerning China (Lee z002),

An understanding of the ideology behind the discursive construc-
tion of China by elite American media is important because of the Do-
tential for far-reaching consequences of such a construction. Informed
publics often adopt elite cues in the news and utilize those cues ta
structure their perceptions about speciic issues (Zaller 1902). The par-
teudar frame used 1o construct media coverage will affect, for example,
whether China achieves its objectives of impressing the world with the
Crames and positioning itself as a legitimate member of the global com-
munity. In addition, the narrative constructed by the media will affect
the perceptions of China by Americans and the larger global commu-
nity, including the nature of outsiders” interactions with the Chinese,
their views of Chinese products, and their definitions of themselves vis-
a-vis the Chinese,

What we suggest inn this chapter is that the elite American media use
China’s cultural displays in advance of the Olympic Games to construct
four ideclogical spaces—those of definition, equivocation, accurnula-
ton, and anticipation. Fach of these spaces allows the media to setup a
tension between two options concerning a major exigence, something
the media identify as “waiting to be done, a thing which is other than it
should be” (Bitzer 1968, 6}; according to the media construction, each
exigence remains unresolved in the space created. We turn now to an
explication of each space, followed by a discussion of the reassurance
function that we argue these spaces perform for media COTSuUImers,

Space of Definition

A major space that is being createa in the discursive construction of
China by American media iy that of definition, which focuses o1 what
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Beijing and China will be like in the future. The exigence that creates
this space is the tension between the familiarity and comfort of the
West and the uniqueness of Chinese culture. This exigence, the medi-
ated narrative suggests, requires a balance between the desire for China
to be much like Westerners’ home spaces—cormfortable and nonthreas-
ening—and the desire to experience and appreciate what makes China
unique. In the space of definition, the key issue, then, is the nature of
the “place consciousness” (Glassberg 1906, 18) that China will create.

China as Western
One of the options in the tension that constitutes the space of defini-

tion is for China to become Western, American media’s coverage of
China’s cubtural displays in advance of the Olympics suggests support

. for this option in a number of ways. The one that is recelving the most

attention is the “demolition of many of the city’s old ‘hutong’ neigh-
borhoods, the ancient, densely populated enclaves of narrow, winding
streets and crumbling courtyard homes.” The result has been the dislo-
cation of “untold thousands of peaple, to make room for the thousands
of development projects swallowin g the city” (Yardley 2006b).

The demolition is exemplified in stories about the historic neighbos-
hood of Qianmen, “once the domain of Qing Dynasty opera singers
and classical scholars.” One of the last intact hutongs, Qiarnen is
“home to teachers, shop owners, migrant workers and other working-
class people.” Because it has fallen into disrepair, however, “many resi-
dents believe that officials do not want the neighborhood to be an eve-
sore at the center of the city during the Olympics.” One story quotes a
tesident who analyzes the situation in this way: "This neighborhood is
the face of Beijing to the world. They don’t want foreigners to see this
scarred old face.” As a result, one reporter observers, Qianmen is now
"an eerie picture of destruction. Ancient homes lic in rubble. Scav-
engers squat in alleyways and wait to ransack vacated buildings” (Yard-
ley 2066h).

The presentation of China as part of the West is also evident in cov-
erage of its demolition of archaeological sites. The construction being
done for the Olympics is “uncovering so many antiguities that it might
be considered a golden era for archacology—except that sites and ?51_7_
tiquities are often simply demolished by bulldozers or looted.” The
president of the China Archaeological Society, Xu Pingfang, is quoted
in one story with an explanation for what is happening in China:
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“There are two enemies of antiquity protection. Construction is one.
Thieves are the others. T bey know what they want, and they destroy
the rest.” The media note that developers and iocal officials often side-
step rules concerning the treatment of archaeoltogical sites “partly be.
cause surveys and excavations can be time-consuming and create
costly construction delays” (Yardlev zooya). Because archaeological
sites delay the construction of modern cities, the news stories suggest,
they are often destroyed without excavation so that China may more
quickly achieve its goal of Westernization.

The American media’s narrative of China as becoming Western can
be seen as well in their discussion of the “eye-popping physical trans-
formation of China” through its “craze for theatrically expressive
schemes by famous architects,” Acknowledging that Chinese “archi-
tects were not yet up to the challenge, the Chinese had imported the
best the West could offer” to create Western-style buildings. Several fac-
tors are cited as facilitating China’s embrace of Western architecture:
“Cheap labor, at least as much as an untettered cutlook, permits the
flourishing in China of avant-garde architecture, with its penchant for
original engineering, unorthodox materials and surprising forms.” Not
all the results have been successful, the media note: the “National The-
ater 1s generally seen as a grotesquely mappropriate building on a
supremely sensitive site.” Ope story provides an explanation for the
less successful architectural results by quoting Peng Pei Gen, an archi-
tecture professor: “They couldn’t do this in their own country, so they
are taking advantage of the Chinese psychology that European think-
ing is better” (Lubow 2006, 68). .

China is also depicted as achievin £ a Western look because of the
Kinds of commercial establishments that are taking the place of historic
neighborhoods—businesses such as “InJightclubs, bars and art ral-
ferles.” In the area of Houhai, one story reports, “20 or 30 bars all
opened up” in one summer; one of these nightclubs is described in de-
tail as “a lounge with a modern décor and a cool minimalist patio,”
while another is shown as a place where customers come “to dance to
the different D.J.’s and drink cocktails like Chivas Regal with green tea”
(Yang 2005, 7).

Other typically American institutions that are being introduced into
China to make it a more familiar place to Westerners are featured in the
news stories. Articles discuss Super 8 Hotels’ opening of “six franchise
hotels in China, ifctuding three in Beijing” (Conlin 2006, 2) as wellas
the fact that Ticketmaster “won the exchusive contract to supply tick-
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ets” for the Olympic Games (Silver 2006), Westerners also will FOCOg-
nize the regional airiine on which they fly within China, media cover-
age notes, because of Mesa Air Group’s launch of a regional airfine in
China in conjunction with Shenzhen Airlines (“U.S. Carrier” 2006).

The disciplining of Chinese citizens to Westernize the Couniry is also
the subject of coverage by the media. Much attention has been paid to
China’s initiation of a campaign to curb public spitting, “a frequent
practice in Beijing and even more common elsewhere in China. Health
officials, worried about communicable disease, have long tried to curb
public spitting, with limited success, given that many people do not
consider it unacceptable behavior.” The media report that hundreds of
volunteers have joined the group known as the Green Woodpecker Proj-
ect, named for the woodpecker’s practice of picking up worms and
cleaning up the forest. The group members are quoted as saving they
want “to clean up the city the same way,” which they do by carrving
“tissues, which they offer to people as an alternative to spitting on the
ground, and try to convince the offender, usually male, to change his
ways” (Yardley zoovb).

Yet another way in which China is presented as trying to imitate the
West is by cleaning up its English translations: “English transiations on
signs are considered fashionable and good advertising, as well as a gra-
cious gesture to foreigners baffled by Chinese characters,” but many of
the translations are poorly done, News stories provide examples of poor
translations such as “Racist Park” as the English name for a theme park
about China’s ethnic minorities and “Sexually Inexperienced Chicken”
on menus to describe pullet, a hen less than a year old. The stories ap-
plaud Beijing’s announcement of “new standards and official transla-
tions that can be used on more than 2,000 different types of signs, as
well as on menus” (Yardley 2007b) and tell of teams of linguists that
will patrol Beijing’s public places to cleanse the city of its “often comi-
cal English translations” (Fong 2007).

China as Unique

Althoug‘ﬁ a key focus of American media coverage of China’s cultural
displays is to portray Beijing as a thoroughly modern city devoid of an
Asian heritage, the constructed narrative also features China’s heritage
and its uniqueness as a culture, Although some archaeological sites are
being demolished, the narrative-asserts, others are not, Archaeological
projects, which suggest a reverence for Chinese history, are reported to
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be “under way all over China,” and excavation of archaeological sites is
encouraged in many ways, the arficles note. They report that a network
of government artiguity bureaus “has been established throughout the
provinces and major cities. Chinese law also requires that real estate de-
velopers receive approval from the local antiquity bureau before pro-
ceeding with work.” The Olympic site is presented as “an example of
how China’s antiquities protection system should work” in that “orga-
nizers have been careful to work with preservationists.” At the sites for
the main Olympic stadiums, one story reports, archaeclogical remains
were discovered “tracing back 2,000 vears to the Han Dynasty. In all,
archaeologists excavated yoo ancient burial sites and recovered 1,538
artifacts, inctuding poreelain urns and jade jewelry, while collecting
more than 6,000 ancient coins” {Yardley zooya).

China is also depicted as unigue in articles that note the construc-
fon of many new museams designed to showcase key aspects of Chi-
nese culture. Around the country, reporters explain, 1,000 new muse-
ums ate planned to feature the history of oil lamps, beer, salt and piped
water, aerospace, typhoons, tree roots, and smoking. The 2,300 muse-
ums that currently exist in China do not compare, news stories note,
with the number of museums in developed nations, “especially with
China’s long history” (Fong 2o06b).

There is vet another way in which the media depict China's embrace
of its heritage in the space of definition, and that is in the discussion of
the Chinese allusions that abound in the most visible buildings being
created for the Olympics. The headquariers of CCTV, the national tele-
vision company, for example, is reported to have been designed to sug-
gest a “calligraphic swoop,” while the “airport terminal bears an un-
rissable resemblance” to a dragon, “a beast revered in traditional
Chinese architecture and folklore”; its use of the “imperial colors red
and gold” also is noted in media coverage. The bird’s nest anatogy for
the main stadium is described as referencing Chinese culture: “In
China, a bird’s nest is very expensive, something you eat on special oc-
casions” {Lubow 2006, 85).

The tension that creates the space of definition in the media culture
is between transformation of China, and Beljing, in particular, into a
modern, Western space that will be familiar to foreign visitors and the
preservation and highlighting of China’s unique culture. As they do
not reselve and, in fact, reinforce the tension between these two op-
tions, the media suggest that Beijing can be modern and familiar at the
same time that it is historic and unigue.
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Space of Equivocation

A second space that is created by the American media’s presentation of
China is a space of equivocation, marked by deliberate aynbiguity or
evasiveness. This is the space that China’s political leaders are shown to
occupy, and the focus in this space is on human rights issues. The exi-
gence created in the narrative that constructs this space is the tension
between China’s meeting of global human rights standards and the
sovereignty of Chinese officials to run China’s affairs as they choose,
which sometimes means conitolling Chinese citizens and foreigners. If
the political leaders resist global demands and standards for human
rights too vigorously, the media abserve, they risk losing their place in
the global community; if they acquiesce too much to those demands
and standards, they lose their power within China.

China as a Vielator of Human Rights

One of the major hurnan rights kssues that creates the tension in the
space of equivocation concerns China's relationship with Darfuar in Su-
dan. The problem is summazized in one article in this way: “China has
been criticized for giving strong financial and diplomatic backing to
the government of Sudan, which the Bush administration and critics
worldwide say has practiced genocide in its southern Darbur region
while waging a war against secessionists there” (Kahn zooyc). Another
story explains that at least “2c0,000 people—some say &5 many as
400,000--mostly non-Arab men, women and children, have died and
2.5 million: have been displaced, as government-backed Arab militias
called the janjaweed have aftacked the local population” (Cooper
2007).

Only three articles about China’s economic relationship with Sudan
have appeared in the New York Times and the Wall Street Journal during
the thme period of our analysis, and one features actor Mia Farrow and
her son, Ronan Farrow. An op-ed they coauthored is printed in the Wall
Street Journal, and their explanation of the refationship between China
and Sudan is the most detailed provided in either newspaper: “China is
pouring billions of dollars inte Sudan. Beijing purchases an over-
whelming majority of Sudan’s annual oil exports and state-owned
China National Petroleum Corp.—an official partner of the upcoming

_ Olympic Garnes—owns the largest shares in each of Sudan’s two major
oil consortia. The Sudanese government uses as much as 80% of pro-
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ceeds from those sales to fund its bratal lanjaweed proxy militia.” They
also note that China “has used its velo power on the [J.N. Security
Council to repeatedly obstruct efforts by the U.S. and the U X, to intro-
duce peacekeepers to curtail the slaughter” (Farrow and Farrow 2007).
That Darfur and the Olympics could collide in the space of equivo-
cation is depicted primarily through the lens of celebrities’ activities. [n
addition to the Farrows, Ira Newble, a professional baskethall plaver
with the Cleveland Cavaliers {Beck zoo7), and film director Steven
Spielberg (Cooper 2007) are cited to create the narrative that "China
must use its influence with Sudan’s government to improve the situa.
tion in Darfur or face a possible backlash against jts serving as host of
the Games” (Kahn 2007¢). Such celebrity protagonists are positioned in
the narrative as t hreatening to shut down the Olympics by disseminat-
ing labels such as “Genocide Olymipics” to describe the Games (Cooper
2007}, The response of the Chinese foreign minister, Yang fiechi, ap-
pears inconsequential in juxtaposition to the star power of the cited
celebrities: “There is a handful of people who are trying to politicize the
Olympic Games. This is against the spirit of the Games” (Kahn 2007¢).
China’s restrictions on media access are well known, and coverage of
its continued restrictions contributes to 4 picture of China as a country
that violates human rights. Chinese journalists “face heavy censor-
ship” (Yardiey zoo6¢), according to an article that cites as its source Re-
porters Without Borders, In its annual report on press freedoms, the
group asserted “that conditions for the news media and for journalists
had deteriorated in China. ‘The press is being forced into self-censor-
ship, the Internet is filtered, and the foreign media very closely
watched."” The story continues to quote Reporters Without Borders
concerning the status of media restrictions: “Faced with burgeoning
soclal unrest and journalists who are becoming muich less compliant,
the authorities, directed by president Hu Jintao, have been bringing the
media to heel in the name of & ‘harmonious society.”” Stories also cover
the five-year prison sentence given to a Hong Kong reporter and the
three-year sentence given to a researcher in the Beijing bureau of the
New York Times as exampies of efforts to intimidate journalists. In total,
one reporter details, “31 journalists were serving jail terms in China and
-+ . the authorities had convicted 52 more people for posting political
views on the Internet” (Kahn zo07b).
Another example of the media’s hightighting of the curtailment of
press freedoms is a story on Chir’s efforts “to prevent domestic critics
from voICing negative views.” One Chinese couple, Hu Jia and Zeng
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Jinyan, “who have promoted a variety of delicate social an’(;i pc}iiti.cai
causes,” receive particular aftention in the news coverage. The police
prevented the couple “from departing from Beijing 01} a trip to Hong
Kc‘;rl ¢ and several European countries,” where the 'M"O “%’1?(‘5 ;,}i'annm% 1.9
call attention to what they described as a neglect of AIDS patients and
to defenid other Chinese campaigners for haman rights who had been
prosecuted in recent months.” A story reports that the police tn?fi th(f:
pair that they “were suspected of ‘endangering national set;"m.'z't}-f' and
would be required to stay in their home under police watch for an
indefinite period” (Kahn 2oo07c¢). '
A similar restriction of information is taking place, the media repor.t',
irr the exhibitions housed in China’s new musewns. One professor m
cited who “fought Shenzhen city authorities when they miame(j to u‘ma's
mention of a devastating 1993 chemical-plant explosion from the a:;.i'}-*‘s
history museumn he was designing. They em‘;s‘ltu;ﬂly tr.:fok .iﬂs“ai}x?ce,
though they playved down the significance of the exp]os"‘]?n. szm«;mei
in an exhibition in the new Beljing Capital Museum “designed to show
parallels between Beijing and global history,” media {.‘ovmage notes
that no mention is made “of an 1860 pillaging of the .i.mpe;jé:-‘d Su’ r.mn.er
Palace by British and French troops . . . . Museum head Guo Xiaolin
said the period isn't mentioned because it is only a s.;z.zia'll. part of
China’s history.” The media point out that some subjects still can noi
be discussed at all: “the 1980 Tiananmen Square killings are still taboo’

(Fong 20006b).
China as an Upholder of Human Rights

At the same time that the media’s presentation of C{hi':m‘ dep%cts itasa
violator of human rights, China is aiso shown to be conforming sorme-
what to human rights practices. China’s loosening of control of "ch.rs‘ :?"‘;1.6-
dia is one such arena that is reported with the note that * Bei.un.g
promised in its bid for the Games that itwould . .. open its dm{n'i w}xder.,
allowing a freer flow of information into and out of t:he cmm%try /(}\Va.a‘iwm
20074}, New regulations concerning foreign journalists reg:@ve' parmj.u”
lar attention in the coverage. The rules, announced by the Pf}r«ftgﬁ Min-
istry, are reported to temporarily “supersede existing resfzm“ﬂtm.n‘s lhz_zt
vequiire journalists to obtain government approval ’s‘.')efmje iiua‘\feiiz:n ¢ Oé
conducting interviews. Under the new 3.mles‘_.,r‘ a fi)?%lgiﬂ ]i?ill‘i.lc.i.lfit w:i ;
only need to obtain the permission of the person being inferviewe

(Yardley 2006¢).



Further evidence of the theme
than to hoard or restrict informa
agreement of cooperation signed b
in June of 2006, The agreement stipulates that each "country will senq
delegations of athletes, coaches and administrators to the other to
share information about training and research.” China has signed such
agreements with other countries as well, one article notes. In respornse
to the agreement with the United States, Peter Ueberroth, chair of the
United States Olympic Committee, is quoted as saying, “This agree-
ment will benefit the athietes and coaches of each national Mympic
commitiee, but it will alsp benefit the Olympic movement andg SDOTES”
{Zinser 2006).

Yet another way in which China is constructe
global human fights practices is in its transformation concerning Su-
dan. China’s stance toward Sudan changed in April 2007, the medis
narrative notes, when g senior Chinese official, Zhaj Jun, recom.
mended that Sudan allow g United Nations peacekeeping force to sup-
port the African Union’s efforts in Sudan: “*We suggest the Sudan side
show flexibility and accept the United Nations peacekeepers,” he
wged.” The press note that he “even went all the way to Darfur and
toured three refugee camps” (Cooper 2007).

In the space of equivocation, the tension that must he negotiated,
according to the media narrative, is between conformity to global re-
quirements for practices concemning human rights and maintenance of
Power and sovereignty, even at the expense of violating human rights.
The media construction of China traditionally has featured the fatter,

but coverage in advance of the Olympics Suggests a nascent effort 1o
construct a different image of China--one that features some degree of
conformity with human rights practices.

d as tonforming to

Space of Accumulation

A third space created by the American medi
of accumulation, A primary focus of Amer
construction of this Space is on the econ

aregarding China is a space
ican media coverage in the
omic benefits the Olympics
will bring. This theme is exemplified in a story that notes that the Chi-
nese consider the number eight to be }uck}{‘}g@“cgusa_ét rhymes with the

Chinese character for wealth; because the Olympics means the possi-
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that China is willing to share rather
tioa can be seen in toverage of an
etween the United States and Ching
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bility of wealth for the Chinese, it “is no mincidm:w thgt Uit Su'lflfl'"lé‘i‘
Olympics in Beijing will open ('};"} 8]@/08 at 8 p.m. )gY‘u@%i}}r :fiﬁ;ﬂg

The space of accumulation is depicted by the mun d; li mje N. W.h;)
space available for reaping economic rewards, Ih(i sta L”E \,-th" m)d_;
are situated in the space of accumulation are ;mfnufénjll\;z‘us mj; ' in “41.}0.
ucts 1o sell and marketers who create ].T(lé'il‘k(’;‘tfﬁ. ;‘.(‘a}r. tIu:me g{.)mf i z l “‘,:
the Chinese and others. But markets can i}@' limited m marj}y :;:_\ \m}
China, and when they are, access o economic .we‘;-;]'th 1:173.;?11‘;;_, 13 .i T im
duction and marketing of goods is denied or dl(lif.nl"::ht*(,].‘ 1.‘e>'§.x. is e
that must be negotiated in this space in the ;:nedza construction is b
tween access and denial of access 10 new markets.

China as Abundant Resources

The theme of accumulation and access to .t'f?S{Jt?T('.‘ffS i‘- qnan"lalfz&;@’1);:):2:
structed in stories that feature massive }Hli;i;l@t]u% efr;;t:,\; ti\zl S un

any the Olympics. “In my 20 vears in the Olympics, [ ha er ¢ |
flj?l/ez]: zflirt}tirest that I am seeing l"it‘ttl‘&‘:‘,” M'ie:'haa*i. mw)(, m;::};z;n; g:
director of the International Olyvmipic (3(:}11_1;;‘;1t£:ei>.e { i()()}\;s ?; C‘)OH. al.m
saying {Chang zoo3). The Games, the 111@(1‘;21 ].e%}f\)}f%eg-ﬂl‘("‘C?'}k - (;;:d;ﬁ
ready “have 55 official sponsors and suppliers, including Coke, S

the 2004 games in Athens.” More “than $5 billion will be spent on ads
| indShare, WPP Groun
in China featuring Olympic themes, estimates MindShare, WPP Groug
i ir ney” (Fowler 2007),
PLC's media-buying agency” (e o
Because of China’s immense market, the Betiing Games are rcpﬂmtci
to be drawing “a larges-than-usval field of corporate competitors
] mpics traditienally have one
¢ 3¢ 6, Bi). The dympics trac
{(Fowler and Lee 2006, trads Vv one
“official brand of credit card, one computer, one wristwatch,” .iz:, ? 11
ame firee official beers: Tsingtao, Yanjing
: “alrea sast three official beers: Tsingtao,
Games, however, “already boa al bee sing “ .
and Budweiser. 'One beer cannot cover all China,” says Liu Jun, .dt putz
) ) s '~ (FE _— YOO,
director of marketing of the Beijing Organizing Commitiee, or 2501;-( g |
China'’s large number of beey drinkers and the fragmented marls'{i Qre
J’tea‘% o justify the “sudsy trifecta,” with each of the beer companies {s
ci : ' each of the | ppanies e
tablishing “a different target audience.” A Tsingtao zepresemfii%\ y
ot . O iew is this is the
quoted to explain the marketing frenzy: “Our point of VI'GW 15' ’rlhn‘]s o
first time that China will conduct the Olympics. We believe it 15; a I .1.‘:”.
. i Ty o ot - ~inate
thing-that many Chinese brands and businesses dre able to particip
(Fowler and Lee 2006).
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Another way in which accumulation is featured in the media’s dis-

cursive construction of China is in the proliferation of stories about
China’s encouragement of its citizens to participate in sports, thereby
creating entirely new {(and huge) markets for products. .Ozle StOry, fc;r
exampde, discusses how the organizers of the Games are trying t'o‘shift
local perceptions of bicycling. To most Chinese vitizens, “the bike is
transportation—a tool for getting from here to there rather than a
source of healthful exercise or fun. Now, that is beginning to change.”
The Olympics organizers “are trying to raise int@ﬁ?s? in the sport' by
adding a bicycleanotocross (BMX) event to the 2008 Olympics,” at
which riders will race on modified bikes on a dirt track. Tang Mingxi
the sales manager at a bicycle manufacturer in China, is qiuotedv t(;
make the point that, not long ago, “you would never see people on the
street using their bicycles for exercise, but beginning East.yeai.r, VOu see
it everywhere. You’ll see—the market for BMX and other speciafimd bi-
cycles is going to grow. When sometliing is popular here, it catches on
quickly” (Chao zooy).

| Another effort reported by the American media to encourage the
Chinese people to participate in new sports and thus to creat‘é new
markets for sports equipment is China Central Television’s launch of a
reality show with the theme ‘sports can be for all—even the weedy
and untrained.” The show aims to pluck someone from the nation’s .
population to hecome an Olympic athlete”—a coxswain to steer the
men’s and women’s teams of rowers in the Olympics—a position that
requires “just a healthy set of lungs and a good sense of direction.” The
search to firid a male and female winner, an article on the new program
suggests, “will draw from parts of Survivor,” “The A.pprentéce,‘“ and
"American Idol’ as organizers seek to make stars of China’s rOwWers
whose sport doesn’t have much of a following in that country.” T hé
story emphasizes as well other ways in which the show will allow ac-
cess Lo greater resources: “Of course, the new TV reality show could also
draw millions in ad sponsorship for broadcasters” {Fong zo06a),

China as Limited Resources

Although some aspects of the media’s narrative tout China as a bur-
geoning market that will provide greater access to goods and resources
for its citizens, it also contains a theme that suggests that access to
available resources can be linited. One example is the media’s report-
ing on the Chinese government’s stunting of the growth of sports inar—
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keting through a “creaking socialist system of state control over ath-
letic careers.” As a result, it is a “headache for advertisers counting on
Chinese sports heroes to help them grab market share in China’s fast-
growing consiumer market.” For advertisers, the narrative continues, se-
curing access to athletes is often difficult because officials waut to focus
on training them to win medals, One story tells of China’s top sports
minister, Liu Peng, who “sent ripples through the marketing industry
by suggesting to a Beifing newspaper that in order to keep athletes fo-
cused on training for the 2008 games, he would ban them from ‘social
activities.” That has been widely interpreted in China,” the media ex-
plain, “to incude advertising and public-relations work” (Fowler 20071,
The media’s cautionary note that investing in marketing in China can
be risky aiso can be seen in the example they cite of diver Tian Liang,
who won gold and bronze medals in Athens in 2004. He “was kicked
off the Chinese national team after appearing in too many commer-
cidls” (Fowler and Lee 2006),

That marketers face other problems also is part of the narrative con-
cerning China. As one story explains, “Murky rules make it difficult for
advertisers . . . to work with Chinese athletes. ‘Brands don't know
where to go or how to do it,” says Phil de Picciotto, the president of the
athletes and personalities practice at Octagon, a sports-marketing divi-
sion of Interpublic Group of Companies Inc.” As a result, “brands have
had to develop relationships with sports federations,” which handle
athietes’ careers, “to gain access to their stars.” There are no clear rules
“about when and how athletes have to go through their federations or
whether they can use individual agents.” In addition, the media note,
“even scheduling time with some Chinese athletes can take months of
planning.” Sponsors who “pay as much as $1.3 million” {0 be associ-
ated with famous athletes may not even be allowed access to them “for
ad shoots or appearances at their events.” Just 1o get such athletes
“once a year for a commercial shoot,” according to one story, “they
need to pony up nearly $z million” (Fowier 2007).

China’s poor record with intellectual property rights is another po-
tential limitation to access to markets and consumer goods in the me-
dia's narrative. Some brands are “nervous about ‘ambush marketing” or
fu ji shi ying xian, in which brands either steal the Olympics logo or
find ways to work Olympic images into thelr ads” (Fowler and Lee
2006). News stories explain that China is notorious “as a knockoff
haven where poor law enforcement has tumned a potentially huge con-
sumer market into a land of y5-cent plrated DVDs and $10 fake Louis
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Vuitton handbags.” If Olympics merchandise is copied, the market for
Olympics goods will be dispersed, and the funds expected to pay for

the Games may not Mmaterialize. ““We have no fixed assels,” savs Lig
Yan, deputy director of legal affairs for the Beijing Organizin g Commit.
tee for the Games of the XXIX Mympiad, which operates under the
Beijing city government and various national government dagencies. ‘So
the Olympic logo is the most valuable thing we own'” (Fowler zoos),
In response to the threat of Olympic knockoffs, one Story reports,
Olympics officials are reported to have “alveady shut down some urau-
thorized use of its logo and is considering launching educational can-
paigns on state TV to inform the public about the phenomenon”
(Fowler and Lec 20063,

In the space of accumuiatior, according to the elite American me-
dia’s narrative, manufactu rers and marketers are presented as seeking to
develop markets and sell goods 10 a vast market of Chinese and other
consumers. At the same time, efforts to #ain access to these markets are
presented as being mitigated by the government's efforts to rein in and
control such efforss.

Space of Anticipation

A fourth space created by the media about China is a future space—a
space in which the decision will be made about whether China will be
a legitimate and fully participa ting member of the global community.
This space 15 developed largely through economic themes and 18 Tooted
in the constructed tension between growth and control or between
China as a strong economic partner and China as an unreliable eco-
LOTHHC partnes.

China as a Powerful Economic Partner

A major way in which the media create a space of anticipation is
through discussion of China’s Iise as an economic power, which is the
catalyst that forces China into the global community: “In the last 30
YErs, no major economy in the world has grown at the speed of
China’s, and no other country has been able to do it year after year, for
over a decade.” In 2006, the media exclaim, “China dig it again, saying
that its economy grew by a whopping 10.7 percent . . the fastest Pace
in more than akdeégdé”'( Barhoza 2007h}, According to one story, favor-
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able economic trends continued in 2007, with the ECONomy gr(;rwin_g
“11.17 percent in the first quarter” of 2007 (;‘hi.na"s (éc—{snomzc gro.wt]} is
compared favorably to that of developing countries; indeed, accordg.;g
to one story, China soon could “overtake Germany to be\(f()ﬂl*@ the
world’s thi'rgimiarge:;t economy, behind those of the United States and

Japan” (Barboza zooyd).

That China’s stock markel is booming also receives attention in} rne-
dia coverage. In 2006, “the countrv's key index——the Sh&nghfn L}\
change—rose 130 percent to close at 2,675, a 1.'e<fpz"ci.fand th< 1_3@’{ pu-_
formeinc:e of any major stock exchange in the world and it zs '|'e;_}<m‘{inl1
to have soared even higher in the opening weeks ojf' 20'07. %?’]G nm.cha
report that one “Chinese mutual fund raised 3)15 billion in a smgk fid}f
. before closing its doors to new investors.” The rt.m-}}p. in the ‘x.u.mﬂ.i‘\
market, a reporter explains, means that “companies in (._.I'urala can (:m.n..g
again raise money in the Chinese market rather than relying on the
Hong Kong stock market” (Barboza 20072, . o

Record trade figures are used in the media narrative to provide adchj
tional evidence for China as a powerful force in the world economy. Xs
one story notes, “After posting a record $roo billion trade siux:plus. in
2005, much of it with the United States and Europe,” China ahnw
nou;lced in june zoc6 “that its total surplus had airead‘y reache{ii nef'u‘.ify
547 billion in the first five months of this vear, a ;:?ermd thatp is m“}‘c.i:
tionally slower for exports than the second half of the:? y?ar. .§V)1.,i.§-.ii%§
thattime, its "exports rose 25 percent, to $73 billion, while HIpOIEs 70se
22 percent, to $60 billion” (Barbora z006).

China as an Unreliable Econoinic Partner

The media’s narrative arcund China also contains the theme E}‘mf
China may be an unreliable economic partner, China does §1c>t )i‘x’a\fe
much incentive to siow growth, the media explain, befaus'e the u;m;
munist Party bases “its legitimacy on delivering G.CF)HD,H}}C ;;'s:(“w%vthf ‘
and local officials “are promoted, foremost, for delivering emnom‘u‘h,
growth.” High growth “is needed simply to keep uz'lemploy‘me;nt‘ -1211
check, and top leaders fear that a slowdown could lead tC}.SOCl&l mvs%‘a«
bitity” (Yardley 2005b). The government, then, “is (Ee’ter.mmed to }xfc“fep
the L%C()f\(:)]ny expanding but is concerned about growing so q,):l]f kly
that the econemy might crash before 2008” (Barboza %po?a}u nghf
now, the economy Is growing at the upper limits of what is Ei.t.“.(if?ptﬂ}:i?,

Li Lianfa, an economist at Peking University, is quoted as saying. “The
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government is facing a lot of challenges.” Among the economic chal-
lenges, according to one reporter, “are balancing the Supersize growth
and heavy investment, and trying to distribute the riches as evenly as
possible” (Barboza zoo7a),

The discursive construction of China also contains the theme that
Beijing is under pressure to allow the Chinese currency, the yuan, to
appreciate more quickly against the dollar in the hope of easing the
country’s trade surplus with the United States, Chinese officials, how-
ever, assert “that the pace of currency revaluation must be measured
and that they wil not be pressed into moving hastily” (Barboza zaoyd),
Reports on the value of the yuan against the doltar are common. One
story notes, tor example, that the yuan strengthened somewhat against
the dollar in 2006, “climbing to about 7-8 yuan to the dollar, from 8.26
yuan in 2005.” News stories about the yuan explain that economists
“have warned that if the yvuan does not continue to appreciate against
the dollar and other major currencies, Ching could face protectionist
action, which could pose an even more serious threat o eCONOmic
growth” (Barboza 2007b).

China also faces concerns about its “enormous tise in bank loans”
{Barboza 2006, C8); “too much money in the financial system,” the
miedia assert, “could ignite inflation and perhaps fuel a stock market
bubble.” In January 2007y, China's central bank is reported to have
“raised the reserve requirement ratio for banks, the fourth increase in
six months, to further tighten the nation’s money supply,” a move that
increased “the reserve ratio by half a bercentage point to ¢.5 percent.”
“Raising the amount of cash reserves that Chinese banks keep on hand
with the central bank,” the media’s narrative explains, “effectively re-
stricts the amount of money that banks can lend” and curbs “excessive
lending to new factories, real estate projects, and road constraction”
{Barboza 2007a).

China’s potential unreliability as an economic partner is also devel-
oped in media accounts through stories about the envirorumental dev-.
astation its economic growth has generated. For the Chinese govern-
mernt, these stories assert, the question is how to address the country’s
environmental problems without crippling the economy: “China, it
seems, has reached a tipping point familiar to many developed coun-
tries, including the United States, that have raced headlong after eco.
nomic development only to look up suddenly and see the environ-

mental carnage. The difference with China, as is so often the case, is

that the potentiat problems are much bigger, have happened much
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faster and could pose greater concerns for the entire workd” { Yardley
2005b).

Some stories use prediction of negative consequences to develop this
theme. According to one account, pollution levels in China “could
more than quadruple within 15 vears if the country does not curb its

' rapid growth in energy consumption and automobile use.” Other envi.

ronmental problems are noted: “China is already the world’s second-
biggest producer of greenhouse gas emissions and is EX;.')QCF&? tf) Su:.;w
pass the United States as the biggest. Roughly a third of ('._Ihllii‘d is
exposed to acid rain. A recent study by 2 Chinese 1‘@3@51&'}_}1 mst%t‘um
found that go0,000 people die prematurely every year in China irgm
diseases Iinked to air pollution” (Yardley 2005b), One reporter provides
an explanation for why China is facing such problems by cil'tirzg a io‘:aﬁ
official: “'In the past, we never thought of the capacity of res:,mrcefg,
said Huang Yan, the deputy director of the planning commission in
Beijing. ‘We only focused on development’” (Yardley 20054},

All of the ideological spaces constructed through the media’s z'1a1'm—‘
tion concerning China Implicitly are designed to address the issue of
whether China will become a legitimate participant on the world stage.

- The space of anticipation, however, is explicitly designed to function in

this way as the media present China's credentials as a steady,
significant, reliable economic force and weigh those against potential
e ‘ . : ST e AT
economic problems and the negative environmental impacts of a grow

ing economy.

Spatial Construction of a Rhetoric
of Reassurance

The ideological spaces of definition, equivocation, accgrrml?ti_c:m. and
anticipation constructed by the American media regarding (h,.l‘;m%'i Nc‘o.m.—
stitute a preferred reading of China that serves an h‘ﬁpmrtant: f‘u]}{u’tl()‘ﬂ
for the media themselves and for media consamers, China is, for th.esg
audiences, a country with which they are forced to engage because 'oi
its economic reach, its manufactore of vast numbers of products (‘iz%w
tributed worldwide and its sponsorship of the major sports ctom_p?.t]v
tion in the world, to name a few reasons. But this eniity with 'Awhu:.h
they must engage is stiil largely a mystericus un kmr)ul}wp, a {?e{"Cte;;sf.z(J n u
inforced when, for example, Zheng Xiaoyy, the héad of China's equiv-
alent of the United States’ Food and Drug Adminisiration, was exe-
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cuted for accepting gifts and bribes from pharmaceutical companies
(Barboza 2007¢). Such incidents that suggest a dramatically different
systemt from the one in which they reside make vivid to the interna-
tional community their lack of knowledge about China, its govern-
ment policies and judicial system.

In response to the situation of forced engagement with a largely un-
known and powertul entity, the American media have chosen to con-
struct a narrative of reassurance. They seek to reassure those who must
deal with China-—particularly those who have economic and political
interests at stake (the targeted audience for the New York Times and the
Wall Street Journaly—that their investments in China will be secure and
thelr relationships with the Chinese will be suecessful and productive,
The spaces function to provide reassurance by educating audiences
about China, avoiding construction of China as an enemy and assign-
ing agency to Americans and other outsiders rather than the Chinese.

One of the primary functions of the four spaces is that they educate
media audiences about China, For outside observers, the spaces take
the vast and complex information available on Ching and simplify it
into easily told and remembered narratives. The spaces reduce China to
four primary arenas, each clearly defined, reassuring foreigners that
they can gain an understanding of China and can negotiate the culture
successtully. Although the ambiguity that derives from the constructed
Hminal space between two options for the fature is cructal for all of the
spaces, for audiences outside of China, the spaces fimit that ambiguity
and make China an entity that is capable of being known. The spaces
thus constitute zones of safety and stability in that thev help various
audiences know the issues and the boundaries with which they must
deal.

The ideological spaces provide reassurance as well in that they re-
frain from making China into an enemy. The constructed narrative
avoids such a depiction by presenting a balanced view of the vartous is-
sues that characterize its content. Certainly, part of the impetus for a
balanced presentation is due to the fact that readers’ expectations are
that the media will provide objective or balanced coverage. But this
kind of balance is unusual in an ideological construction; ideologies
typically present positive information about a favored person or group
and negative information about an opponent. Here, in contrast, when
one side of an issue within a space is presented by the media, the other
Ooption is also typically presented..Just as China might begin to be seen
as negative in the constructed narrative because of its restrictions on
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the media, for example, the spaces point to China's opening up of op-
portunities for foreign journalists. Enemies are threatening and create
unknown and unstable situations, so fack of construction of an enemy
reassures the media audience that its financial investments are safe and
its business dealings likely to be ongoing.

The media also eschew presentation of China as an enemy by sup-
pressing story lines aiready known to American and other audiences in
which China is defined as a clear enemy. The prime example is the
complete lack of coverage in either newspaper about China’s dealings
with Tibet and the inclusion of Tibet in the Olympic games. These
events include coverage of the activists who protested the route of the
Olympic torch over Mount kverest and through Tibet, the “defection”
of the Tibetan antelope as an Olvimpic mascot, and the plans for Team
Tibet to bring the Freelibetzood message to Chinese embassies and
consulates throughout the world on August 8, zoo7 (Students for a Free
Tibet).

Such coverage wouid call to mind for many readers China as impe-
rialist, repressive, and seeking to squash negotiations with the Dalai
Lama, the spiritual leader of Tibet and recipient of a Nobel Peace Prize.
If nothing related to Tibet is covered, this plotline and the concomitant
negative perspective on China are less likely to be recalled by audi-
ences. There is another reason, of course, why the elite American media
would not want to cover an enemy-sanctioning issue ke Tibet: their
readers are not likely to be those most concerned about Tibet—an issue
that generates the most excitement among economically irnpoverished
colege students, American Buddhists, and political activists.

Although coverage of Sudan in the media coverage of China seems
to violate the narrative tenet of suppression of story lines that would
make China into a clear enemy, that coverage was done in a particular
way—Ilargely in terms of celebrities. Although nonpolitices who act as
spokesperson for causes are becoming increasingly common in the
context of infotainment-dominated media (Kellner zoo3, 12}, a degree
of trivialization of an issue may evolve when that issue i ernbraced and
advocated for by, for example, an actor, Certainly, celebrities do “at-
tract press attention te various issues and expiain why the public

should be concerned” and, “with the aid of willing media reporters,
this kind of coverage affects the national political agenda and some-
times even the deliberation of congressional legislators” (West and Or-
man 2003, 74). Celebrities, however, are not always successtul in in.su%
ing that their causes take precedence over the very nature of their
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celebrity. In America’s infotainmemnt culture (Kellner 2003; West and
Orman 2003), the public’s attention tends to stay focused more on the
celebrities” lives and activities per se and less on the jssue itself, which
takes hack stage to, for exarmnple, what the celebrity is wegring, with
whom she is seen, her current marital status, what her children are do-
ing, who their father is, and the nightciubs in which she makes arn ap-
pearance. The presence of a celebrity helps reassure media audiences by
placing o center stage someone known and familiar to them rather
than a serious issue or China as a potential enemy. In this case, atten-
tion on the celebrity is alowed to displace the possibility of an enerny
in the narrative.

When China is not constructed as an enemy because of a balanced
presentation of issues and lack of coverage of polarizing plotlines, an-
other benefit accrues to the media and media consumers as well.
China’s image cannot become fixed and settled; one truth, in other
words, cannot emerge about China in this media construction. As a re-
sult, neither the media corporations nor their audiences can be canght
on the wrong side of any particular issue or argument; they are post-
tioned in a liminal space of noncommitment, They can rest easy,
knowing that whichever way an issue unfolds or on whatever side a de-
cision is made, they have not committed themselves 1o the opposite
position. As a result of the four spaces in the media’s constructed nay-
rative, the truth about China is always fluid and changing, and the me-
dia and media audiences are allowed to change with if, posttioning
themselves in whatever ways are politically and economically most ad-
vantageous.

A third way in which the ideological spaces function to provide re-
assurance to media corporations and audiences is that they make
Americans in particular, and outsiders in general, the active agents in
the media narrative. The construction of the spaces provides reassur-
ance for audiences that they are in control of the mysterious entity that
is China. They are the ones who have the capacity to act and to make a
difference in this world, even though they are the outsiders. Th ey func-
tion, in a sense, as omnipotent protagonists, and because they are all
seeing and all knowing, they are the ones whe can act in the most ef-
fective ways.

What is striking in the narratives is the extent to which outsiders are

depicted as mhabiting'the spaces, roaming across them, and plaving

key roles in them. In the space of definition, they are seen as driving
China’s transformation into a different kind of physical space. In the
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space of equivocation, they are positioned as judges, measuring and
passing judgment on China's progress on human rights. In the space of
accurnalation, they are the marketers and investors whe stand fo
benefit from the resources availabie in China. And in the space of an-
ticipation, they are the ones with the most to gain froms China’s partic-
ipation in the global communaity. Although some Chinese people move
from space to space in the media narrative, the consistent occupants of
the spaces of China are not the Chinese. That Americans and other out-
siders have this capacity surely is reassuring te American corporations
and audiences,

Americans and other foreigners are given agency in the narrative as
well as in its trivialization of certain aspects of the Chinese culture. The
articles often present information about China in a mildly patronizing
tone, with readers expected to chuckle at the eccentricities of the Chi-
nese—their spitting and franslation practices, bars that serve cocktails
of Chivas Regal and green tea, and museums on subjects such as tree
roots and piped water, for example, The position created for outsiders
in the narrative is thus one of superiority—they belong, the narrative
suggests, to a culture that is more civilized, refined, normal, and sensi-
ble because it is lacking in the silly or boorish practices that character-
ize the Chinese culture. Positioned to pronounce judgment on the Chi-
nese, media audiences no longer feel as intimidated by the mysterious,
powerful China, and they are reassured that they will be able to handle
their interactions with the Chinese successfully.

The elite American media’s narrative concerning China in advance
of the 2008 Olympic Games offers four spatial arenas that negotiate
tensions between opposite perspectives on China in terms of defini-
tion, equivocation, accumulation, and anticipation. Although such a
balanced approach is unusual for an ideological construction, the pre-
ferred reading presented by the media is one designed to serve the in-
terests of its readers as they seek to engage-—often unwitlingly or at
least Warilymwith China. Lee labels this type of coverage “established
pluralism” and notes that it “consists of a plurality of viewpoints
within a narrow range of the established order or official ciscle, thus

producing an orchestra of ‘diversity within unity’ in supl}mrt ?}t the
hegemonic voice” (Lee 2002, 345). In this case, the spaces function to
provide reassurance that engagement with the Chinese wiHAb@ safe, se-
curs, worthwhile and, most impaortant, under the control of the Amer-
icans or other outsiders.

That the New York Times and the Wall Street fournal would constract
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China with a balanced narrative that reassures themselves and their au.
diences concerning the unknown power that is China is not unex-
pected, of course. As Hallin points out, a newspaper such as the Times
is “basically a Fortune soo company that positions its products 1o have
broad appeal and credibility” (2008, 44-45). As part of “a global media
market . . . closely linked to the rise of a significantly more integrated
‘neo-liberal’ global capitalist economy” {McChesney 1999, 78),- such
hewspapers construct news frames for a number of reasons, including
newsgathering routines and values, economic factors, government reg-
ulation, the physical structure of the medium, the political and eco-
nomic interests of the country constructing the news, deference to SOV
ernment officials, and journalists’ personal biases {Innis 1o51; Giutli.n
1980; Chomsky 1989; Keshishian roo7). Perhaps most important, they
make decisions to frame news coverage in ways that benefit the inter-
ests of the elite—the wealthy and powerful few who have the most to
gein and lose from interactions with China (Lee zo002; McChesnev
1000}, The narrative of reassurance created by the four idecalogicaé
spaces in the news coverage around China is designed to address this
audience and to reassure it specifically that interactions with China
will create “America’s China Dream” and not “America’s China Night-
mare” (Wasserstrom 2007; also see Wasserstrom’s chapter in this Qol-
urne),
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